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The Motherhood Business-Anne Teresa Demo 2015-11-13 The
essays in The Motherhood Business examine how consumer culture
both constrains and empowers contemporary motherhood. The
collection demonstrates that the logic of consumerism and
entrepreneurship has redefined both the experience of mothering
and the marketplace.
The Routledge Companion to Motherhood-Lynn O'Brien Hallstein
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2019-11-21 Interdisciplinary and intersectional in emphasis, the
Routledge Companion to Motherhood brings together essays on
current intellectual themes, issues, and debates, while also creating
a foundation for future scholarship and study as the field of
Motherhood Studies continues to develop globally. This Routledge
Companion is the first extensive collection on the wide-ranging
topics, themes, issues, and debates that ground the intellectual
work being done on motherhood. Global in scope and including a
range of disciplinary perspectives, including anthropology,
literature, communication studies, sociology, women’s and gender
studies, history, and economics, this volume introduces the
foundational topics and ideas in motherhood, delineates the
diversity and complexity of mothering, and also stimulates dialogue
among scholars and students approaching from divergent
backgrounds and intellectual perspectives. This will become a
foundational text for academics in Women's and Gender Studies and
interdisciplinary researchers interested in this important, complex
and rapidly growing topic. Scholars of psychology, sociology or
public policy, and activists in both university and workplace settings
interested in motherhood and mothering will find it an invaluable
guide.
Taking the Village Online: Mothers, Motherhood and Social MediaBasden Lorin Arnold 2016-11-01 The rise of social media has
changed how we understand and enact relationships across our
lives, including motherhood. The meanings and practices of
mothering have been significantly impacted by the availability of
communities found via forums, blogs, and sites like Twitter,
Facebook, and Instagram, as well as internet resources that
function to inform maternal experience and self-concept (ex.
motherhood websites, Pinterest, or YouTube). The village that now
contributes to the mothering experience has grown exponentially,
granting mothers access to interactional partners and knowledge
never before available. This volume of works explores the impact of
social media forms on our cultural understandings of motherhood
and the ways that we communicate about the experience and
practice of mothering.
Global Fluids-Charlotte Kroløkke 2018-07-27 In the fertility and
cosmetics industries, women’s body products – such as urine, eggs,
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and placentas – have moved from being seen as waste to becoming
valuable ingredients. Taking a sociological and anthropological
perspective, the author focuses in particular on the role that
countries like Denmark, Spain, the Netherlands, and Japan play in
the reproductive products industry, and discusses the moral limits
of the cultural and rhetorical trajectories that turn women’s body
products into internationally mobile substances.
Real Talk: Reality Television and Discourse Analysis in Action-Pilar
Garces-Conejos Blitvich 2013-11-29 This is the first book to examine
the discourse of reality television. Chapters provide rigorous case
studies of the discourse practices that characterise a wide range of
generic and linguistic/cultural contexts, including dating shows in
China and Spain, docudramas in Argentina and New Zealand, and
talent shows in the UK and USA.
Rhetoric Across Borders-Anne Teresa Demo 2015-08 RHETORIC
ACROSS BORDERS features twenty-one essays and six excerpts
from the "In Conversation" panels convened at the sixteenth
Biennial Rhetoric Society of America (RSA) Conference. Participants
engaged the conference theme of "Border Rhetorics" in ways that
not only reinvigorated the border as a conceptual metaphor but also
challenged boundaries within rhetorical scholarship. Although the
volume includes only a select representation of the work presented
at the conference, each section features the diverse perspectives
offered in Composition and Communication. The first section,
Between Materiality and Rhetoric, explores points of interface
between rhetoric and materiality. Working from diverse periods and
disciplinary orientations, the authors illuminate how attending to
the mutuality between materiality and rhetoric engenders a
productive revision and/or expansion of our approaches to essential
aspects of rhetorical inquiry. The second section, Crossing Cultures:
Refiguring Audience, Author, Text, and Borders, explores how
various forms of translation, migration, and liminality can refigure
our understanding of the interplay between audience, author, and
text. Essays in the third section, Remapping the Political, examine
the diverse genres that broaden our understanding of the res
publica and the tactics employed to circumscribe politics. In the
fourth section, Contesting Boundaries: Science, Technology, and
Nature, authors consider how shifting notions of expertise and
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competing epistemologies alter our conceptions of science and the
environment. The selected essays in the final section, Teaching
Across Divides, explore the different boundaries that shape teaching
in rhetoric and composition. Here, the authors reflect on the
challenges and rewards gained by explicitly engaging the borders
and boundarywork that often remains invisible to our students.
These organizational groupings reflect thematic through-lines in the
submissions as well as a confidence in Burke's perspective by
incongruity as a method fitting the exploration of various
borderlands. The volume concludes with fragments from select "In
Conversation" panels that cover a range of issues from activism and
intersectionality to publishing and rhetorical theory. ABOUT THE
EDITOR: Anne Teresa Demo is an Assistant Professor in the
Department of Communication Arts and Sciences at Pennsylvania
State University. A past recipient of the National Communication
Association's Golden Monograph award, her articles have appeared
in the Quarterly Journal of Speech, Critical Studies in Media
Communication, Rhetoric and Public Affairs, and Women's Studies
in Communication. She is the coeditor of Rhetoric, Remembrance,
and Visual Form: Sighting Memory (Routledge, 2012) and The
Motherhood Business: Communication, Consumption, and Privilege
(University of Alabama Press, forthcoming).
Dissertation Abstracts International- 2006
Mass Communication Research Methods: Researching media and
communication in society : consumption, audiences, politics,
problems and pleasures (continued). Focus group research. The
focused interview-Anders Hansen 2009
Written Communication in Business-Edward Augustin Duddy 1936
Children and Adolescents in the Market Place-Tomasita Madrid
Chandler 1999
The Role of Communication in Business Transactions and
Relationships-Michael Bernhard Hinner 2007 Without
communication, business is not possible. It is, therefore, desirable
and necessary that communication be integrated into all aspects of
business if one wishes to truly comprehend and succeed in business
transactions and relationships. The contributing authors of this
volume are all acknowledged experts in the field of communication.
Their texts demonstrate how communication influences, directs, and
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determines virtually each and every facet of the business world. In
turn, a better, more comprehensive understanding of business is
possible.
Consumer Behavior-Senay Sabah 2017-11-21 No time in the history,
consumption is considered to be as important as in today's world. It
defines who we are, how well/perfect we perform our multiroles
within the society (buying the most expensive clothes means being
the best mom for instances), what symbolic meanings we attribute
to our belongings, and how rich/clever/fashion conscious or
innovative we are. Due to multidisciplinary and multimethod
character of the concept of consumer behavior, it is appropriate to
study it accordingly in order to understand the subject with its
different aspects and holistically. Especially with the cultural,
social, and technological changes within today's world, this issue
becomes prominent. This book is a modest try for that end.
Marketing Theory and Applications- 2001
Women Labor Activists in the Movies-Jennifer L. Borda 2015-04-25
Some of the most indelible images of women in recent American
film have been of working women fighting for labor reform or to
expose corporate corruption. This critical text explores films with
female labor activists as main protagonists, illuminating issues of
gender and class while depicting the challenges of working class
women. Films covered include Salt of the Earth, Pajama Game,
Union Maids, With Babies and Banners, Norma Rae, Silkwood, and
Live Nude Girls Unite! Through comparative analysis, the text
examines the responses of these films to the labor and feminist
movements of the last half century, and how American cinema has
articulated notions of disempowerment, ambivalence and, at times,
the resistance of both women and the working class at large.
Food Business News- 2008
Motherhoods, Markets and Consumption-Stephanie O'Donohoe
2013-10-30 It takes more than a baby to make a mother, and
mothers make more than babies. Bringing together a range of
international studies, Motherhoods, Markets and Consumption
examines how marketing and consumer culture constructs
particular images of what mothers are, what they should care about
and how they should behave; exploring how women's use of
consumer goods and services shapes how they mother as well as
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how they are seen and judged by others. Combining personal
accounts from many mothers with different theoretical perspectives,
this book explores: How advertising, media and consumer culture
contribute to myths and stereotypes concerning good and bad
mothers How particular consumer choices are bound up with
women’s identities as mothers The role of consumption for women
entering different phases of their mothering lives: such as
pregnancy, early motherhood, and the "empty nest"
Business Communication Today-Courtland L. Bovée 1998 Covers the
basic principles of Business Communication. This book intends to
serve the students who use it by giving them the communication
skills they need to succeed in business. It is appropriate for
Business Communications Courses.
Journalism & Mass Communication Abstracts- 1997
Journal of Business Research- 1989
Information Communication Technologies-Craig Van Slyke 2008
"This collection meets these research challenges; compiling
breaking research in the pivotal areas of social adaptation to
information technology. It covers ad-hoc networks, collaborative
environments, e-governance, and urban information systems, case
studies, empirical analysis, and conceptual models. Over 300
chapters contributed by experts, this six-volume compendium will
provide any library's collection with the definitive reference on
ICTs"--Provided by publisher.
The Psychosocial Implications of Disney Movies-Lauren Dundes
2019-07-11 In this volume of 15 articles, contributors from a wide
range of disciplines present their analyses of Disney movies and
Disney music, which are mainstays of popular culture. The power of
the Disney brand has heightened the need for academics to question
whether Disney’s films and music function as a tool of the Western
elite that shapes the views of those less empowered. Given its global
reach, how the Walt Disney Company handles the role of race,
gender, and sexuality in social structural inequality merits serious
reflection according to a number of the articles in the volume. On
the other hand, other authors argue that Disney productions can
help individuals cope with difficult situations or embrace
progressive thinking. The different approaches to the assessment of
Disney films as cultural artifacts also vary according to the
the-motherhood-business-consumption-communication-and-privilege-albma-rhetoric-cult-soc-crit

6/11

Downloaded from
apexghana.org on January
27, 2021 by guest

theoretical perspectives guiding the interpretation of both overt and
latent symbolic meaning in the movies. The authors of the 15
articles encourage readers to engage with the material, showcasing
a variety of views about the good, the bad, and the best way
forward.
A Resource Guide and Module on Corporate Communication- 1990
Green Consumption-Bart Barendregt 2020-05-15 Green lifestyles
and ethical consumption have become increasingly popular
strategies in moving towards environmentally-friendly societies and
combating global poverty. Where previously environmentalists saw
excess consumption as central to the problem, green consumerism
now places consumption at the heart of the solution. However,
ethical and sustainable consumption are also important forms of
central to the creation and maintenance of class distinction. Green
Consumption scrutinizes the emergent phenomenon of what this
book terms eco-chic: a combination of lifestyle politics,
environmentalism, spirituality, beauty and health. Eco-chic connects
ethical, sustainable and elite consumption. It is increasingly part of
the identity kit of certain sections of society, who seek to combine
taste and style with care for personal wellness and the environment.
This book deals with eco-chic as a set of activities, an ideological
framework and a popular marketing strategy, offering a critical
examination of its manifestations in both the global North and
South. The diverse case studies presented in this book range from
Basque sheep cheese production and Ghanaian Afro-chic hairstyles
to Asian tropical spa culture and Dutch fair-trade jewellery
initiatives. The authors assess the ways in which eco-chic, with its
apparent paradox of consumption and idealism, can make a genuine
contribution to solving some of the most pressing problems of our
time.
Our Home Magazine and Mothers' Journal- 1860
Sociological Abstracts- 2004 CSA Sociological Abstracts abstracts
and indexes the international literature in sociology and related
disciplines in the social and behavioral sciences. The database
provides abstracts of journal articles and citations to book reviews
drawn from over 1,800+ serials publications, and also provides
abstracts of books, book chapters, dissertations, and conference
papers.
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Childhood and Markets-Lydia Martens 2018-07-13 This book
explores how young children and new families are located in the
consumer world of affluent societies. The author assesses the way in
which the value of infants and monetary value in markets are
realized together, and examines how the meanings of childhood are
enacted in the practices, narratives and materialities of
contemporary markets. These meanings formulate what is
important in the care of young children, creating moralities that
impact not only on new parents, but also circumscribe the
possibilities for monetary value creation. Three main
understandings of early childhood - those of love, protection and
purification - and their interrelationships are covered, and
illustrated with examples including food, feeding tools, nappies,
travel systems and toys. The book concludes by re-examining the
relationship between adulthood and the cultural value of young
children, and by discussing the implications of the ways markets
address young children, also examines the realities of older children
in consumer culture. Childhood and Markets will be of interest to
students and scholars of sociology, childhood studies, anthropology,
cultural studies, media studies, business studies and marketing.
Plugged in-Patti M. Valkenburg 2017-01-01 Cover -- Half-title -- Title
-- Copyright -- Dedication -- Contents -- Preface -- 1 Youth and Media
-- 2 Then and Now -- 3 Themes and Theoretical Perspectives -- 4
Infants, Toddlers, and Preschoolers -- 5 Children -- 6 Adolescents -7 Media and Violence -- 8 Media and Emotions -- 9 Advertising and
Commercialism -- 10 Media and Sex -- 11 Media and Education -- 12
Digital Games -- 13 Social Media -- 14 Media and Parenting -- 15
The End -- Notes -- Acknowledgments -- Index -- A -- B -- C -- D -- E -F -- G -- H -- I -- J -- K -- L -- M -- N -- O -- P -- Q -- R -- S -- T -- U -- V -W -- X -- Y -- Z
The Journal of International Communication- 2007
Journal of Communication Studies- 2007
Linguistics and Language Behavior Abstracts- 1993
The Ethical Economy-Adam Arvidsson 2013-09-03 A more ethical
economic system is now possible, one that rectifies the crisis spots
of our current downturn while balancing the injustices of extreme
poverty and wealth. Adam Arvidsson and Nicolai Peitersen, a
scholar and an entrepreneur, outline the shape such an economy
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might take, identifying its origins in innovations already existent in
our production, valuation, and distribution systems. Much like
nineteenth-century entrepreneurs, philosophers, bankers, artisans,
and social organizers who planned a course for modern capitalism
that was more economically efficient and ethically desirable, we
now have a chance to construct new instruments, institutions, and
infrastructure to reverse the trajectory of a quickly deteriorating
economic environment. Considering a multitude of emerging
phenomena, Arvidsson and Peitersen show wealth creation can be
the result of a new kind of social production, and the motivation of
continuous capital accumulation can exist in tandem with a new
desire to maximize our social impact. Arvidsson and Peitersen argue
that financial markets could become a central arena in which
diverse ethical concerns are integrated into tangible economic
valuations. They suggest that such a common standard has already
emerged and that this process is linked to the spread of social
media, making it possible to capture the sentiment of value to most
people. They ultimately recommend how to build upon these
developments to initiate a radical democratization of economic
systems and the value decisions they generate.
Pacific Telecommunications Conference- 1989
Communication and Class Struggle: Capitalism, imperialismArmand Mattelart 1979
Managing Communication Processes-E. W. Brody 1991 Intended as
a text for communications specialists, this volume marks a
departure from earlier studies by approaching the subject of
communication programs and crisis response holistically,
concentrating on how mass communication plans, programs, and
campaigns, special event and crisis response techniques must be
coordinated in order to be effective. Outdated case studies often
found in similar volumes are here replaced by theory and problem
solving techniques which may be applied to to current events found
in any newspaper or periodical, thereby enhancing in-class study.
SEAMEN'S JOURNAL- 1915
AMA Winter Educators' Conference- 2001
Business Education Index- 1990
Business Periodicals Index- 2002
Imagined Interactions-James M. Honeycutt 2003 Imagined
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interactions (IIs) are a type of daydreaming in which individuals
think about conversations in their minds. IIs are attempts to
simulate real-life conversations with others. This book is about the
characteristics and functions of IIs. Chapter 1 reviews some of the
research on components of daydreaming. Chapter 2 describes eight
characteristics of IIs and Chapter 3 discusses functions of IIs.
Chapters 4 and 5 elaborate on two of these functions in more detail
due to their importance and the prevalence of research in these
functions. Chapter 6 discusses cross-cultural characteristics and
functions of IIs in Japan and Thailand compared to the United
States. Chapter 7 consists of studies of imagined interactions in a
variety of contexts and the final chapter provides a practical guide
to enhancing communication effectiveness and self-confidence
through IIs.
Communication Traditions in Australia-Graeme Osborne 2001 "In
this new text, the authors draw on a selection of surviving artefacts
of communication history, as well as a range of secondary sources,
to take the story of communication back to the pre-federation years
of the 1890s and to provide in-depth coverage of contemporary
Australia. Using political economy, social history, and cultural
theory, this book critically analyses the history of Australian
thinking about communication and places it in a global setting."-BOOK JACKET.
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